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*Get the details and sign up at 
AMSOIL.com/rofwarranty.

INSTALLER PROGRAM 
CATALOG (G3883)

Covers AMSOIL products 
and services for the installer 
market. Share it with 
prospects and highlight 

applicable to the prospect’s 

INSTALLER LINE CARD 

Lists common AMSOIL 
installer products, 
along with their stock 
codes, viscosities, 
general applications and 
competitors.

INSTALLER VIDEOS 

Targeted videos that show 
the range and performance 
of AMSOIL products for 
customers and staff of 
installer businesses. Installer 
promotional videos are 
available for Dealers to 
download in the Dealer Zone 
and for installers to download 
in the Account Zone.

CO-BRANDED PRINT 
CENTER FOR INSTALLERS

Updated, specialized 
materials available in the 
AMSOIL Print Center for 
installers to purchase for their 
businesses. Each of these 
items can be personalized 
with their own business logo 
and contact information, and 
select items are available to 
accounts free of charge.

 75% of motorists visit an 
independent mechanic, quick lube or other 
installer for oil changes. That number is 
expected to increase as vehicles continue to 

installer account to which he or she can send 
customers who don’t change their own oil.

FOCUS ON THESE TYPES OF INSTALLER BUSINESSES:

• Full-service garages.
• Quick lubes.
• Powersports installers.

DEMONSTRATE HOW AMSOIL CAN HELP:

• Boost car count. 
• Boost reputation. 
• Boost sales per ticket.

Resources

TARGET 
INSTALLERS
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THE COVER
AMSOIL Championship 

on AMSOIL products 

racing vehicles, but his 
commercial vehicles 
and equipment.

Jimmy Henderson Protects His Race Trucks and 
Commercial Equipment with AMSOIL Products  |  



4  |  
M A G A Z I N E

contributor and president of consulting 

are vulnerable to commoditization. As 
competition increases and all market 
participants are aiming for the same set 

harder to differentiate between brands. 

price, and therefore, competing brands 
work hard to reduce the selling price of 

consumers, but there are gaps in oversight 

companies to market products that claim to 
meet certain standards, but sell at a price 
below what it would cost to manufacture 
an oil that performs as claimed. That puts 
customers’ vehicles at risk and it’s just 
plain wrong.

tested through the API audit program failed 

chemical composition did not match that 

Add to that the ambiguities surrounding 

not formulate down to a price; we formulate 
up to a performance standard. We insist 
on providing products that perform as 

grow, aspects of our business outside of 

pace while upholding our high standards – 

telephone on-hold times all become more 

We are not going to grow at the expense 

we need to take steps to ensure we’re 
able to maintain our high standards in 
all areas. To reinforce that notion, we 

to beef up our commitment to earning the 

commitment never faltered; however, we 

it’s about highlighting the importance of 
our customers’ overall experience and 

are focusing on making sure we have 
the best packaging, we have products 

are delivered on time. We are making 
capital investments and adding a second 
production shift to keep pace with demand 

evaluating all aspects of our business to 

manufacture. 

 
at the top.

  

Alan Amatuzio
Chairman & CEO



PRODUCT SPOTLIGHT:

AMSOIL Heavy-Duty 
Degreaser (ADG)
WHAT IS IT? 
•  Fast-acting, citrus-based degreaser.

WHAT DOES IT DO?
•  Dissolves oil, tar and grime.
•  Removes
•  Works fast.
•  Eases cleaning.
•  Leaves a clean scent.

WHO IS IT FOR?
•  Automotive and powersports enthusiasts, do-it-yourselfers, 

commercial accounts. Applications include metal surfaces, 

equipment, gears and chains, powersports equipment, farm 
equipment and more.

Not available in Canada.

Online Store: AMSOIL.com   |   Telephone: EZ Online Order Form:

A
cc

e
eeee

NoNot

Online Store: AAMSMSOOILL cocomm || Telepho
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EBAY SALES

or programs or opportunities or not 
mention we are a Dealer?

Michael M. Barber

AMSOIL: Great question, Michael. We 
used to permit the sale of discontinued 
products and collectable items on eBay 
and similar sites. Unfortunately, that led 
to confusion amongst Dealers, a high 
amount of policy abuse and increased 
policy-enforcement issues. The current 
policy was adopted to eliminate 
confusion about what is allowed and 
what is not allowed and establish a 
clear policy that is easier to enforce.

APPLICATION GUIDE

turn mower. It came equipped with a 

and oil to perform the task. Nowhere on 

don’t know if it’s on the site and I just 
overlooked it or if it’s been overlooked 

the application guide up to date.

I called tech support and found out the 

Kawasaki engine.

shock absorbers.

need for a smoother ride and to ease 

the monster-truck enthusiast I was, I 

None of the lift-kit manufacturers made 

end is all that was available. So I had to 
improvise. I sent the truck to the local 

Next were the shock absorbers and 
here’s where the stories merge. Back 
then there was no internet or online 
application guides, just paper books 
with all the information and there was 
sure a lot of information. With the 
Monroe* Shock Absorber application 
guide, I was able to look up shock 

extended measurement, amount of 

proved to be invaluable to getting the 

make and model and if it doesn’t show 

I guess what I’m getting to is that an 
up-to-date application guide with an 
up-to-date cross-reference guide is 
essential for the Dealers and consumers 

these products have Yanmar,* Kubota,* 
Isuzu* and Briggs & Stratton* engines, 
but with brand names that are hard to 

dimensions, thread pitch and size, 
sealing ring and hole diameters would 

application guides we threw out.

It seems that AMSOIL is coming out 
with new oils and lubricants for the ever-
changing market, but with these new 

needs to keep up with them also.  

good cross reference.

Thanks, 

Doug Pulver

AMSOIL: Thank you for your letter, 
Doug. That High-Boy sounds like 
a great truck! Obtaining accurate 
application details for non-automotive 
applications is more dif cult than 
it would seem. We agree that the 
old manuals were excellent, but 
unfortunately, things change too quickly 
today and those hard-copy tools are 
rendered obsolete very quickly. We are 
working on solutions in this area and 
seeking better data sources. Once we 
have solved this issue, we will update 
the small-engine lookup. We apologize 
for the inconvenience.

CALENDARS
AMSOIL, the proven leader in off-
road powersports maintenance and 

and most notable among enthusiasts, 
should have a powersports calendar 

The AMSOIL digital Hotwire sent to me 

sent to me when ordered. What’s up 
with that?

leadership.

Barry Mugridge

AMSOIL: Thank you for your feedback, 
Barry. Powersports applications are 
often featured prominently in our yearly 
calendars, but we strive to showcase 
the wide range of applications for which 
we provide premium products. The 
2025 AMSOIL calendar picture posted 
in the  was from an earlier 
calendar concept. We apologize for 
the error. The picture is now updated to 
match the current calendar.

Email letters to:
letters@AMSOIL.com

Or, mail them to:
AMSOIL INC. 

Communications Department 
Attn: Letters 

925 Tower Avenue 
Superior, WI 54880

number. Unsigned letters will not be published.
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T E C H  T A L K

from the International Lubricants 
Standardization and Approval 

automakers to help their vehicles meet 
tightening EPA emissions regulations 
and aggressive CAFE standards, and 
to ensure modern oil formulations will 

new engine environments created with 
all the new technologies automakers 
are introducing. While a bit of an 

focused on ensuring motor oil is suitable 
for new engine technologies.

consumers have a wider range of 
vehicles, including older or specialized 
vehicles, that create a need for a more 

This is where the American Petroleum 

The API EOLCS has the challenge of 
accommodating requirements from both 
OEMs and the broader motor-oil market.

ILSAC also triggers a new revision of 

Note: For API service categories, 
the “S” in “API SQ” originates from 
“spark-ignition” engine applications 
and “Q” is the sequential revision. 
API speci cations starting with a “C” 
refer to “compression-ignition” engine 
applications.

talked about the introduction of gasoline 

new vehicles and the need for lower-

requirements, including sulfated-ash 
limits. This has large implications for 

become more important to understand 

While there are some changes in the 

precedent of having strong ties to one 
another. Just like we are prepared for 

for API SQ. Now that we have shared 
the changes coming from ILSAC and 
API, I can disclose our plan to introduce 
these products to the market.

Keep in mind that these are emerging 

limited number of applications that will 

exceed upcoming standards revisions. 

Oil. These products will undergo a label 

is consumed. 

That leaves Signature Series. AMSOIL 

Motor Oil remains the best-performing 
motor oil on the market, but it does not 

position as the best motor oil out there, 
we’ve been working hard to develop 

that is poised to deliver breakthrough 
protection and performance. 
Developing such an advanced product 

In the meantime, we’ve positioned all 
other AMSOIL motor oils to meet or 

come.

New Motor Oil Speci cations on 
the Horizon Part 2

Alex Thompson  |  
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JIMMY HENDERSON PROTECTS HIS 
RACE TRUCKS AND COMMERCIAL 
EQUIPMENT WITH AMSOIL PRODUCTS

team determined it needed better oil. 

®

at extreme temperatures, with no engine 
failures. Since making the switch three 

bearings and piston rings reduced the 

Steel Erectors construction companies, 
which have been experiencing strong 
demand for new manufacturing 
facilities, data centers and warehouses. 

experiencing frequent downtime due 

frequent oil changes. 

After experiencing impressive results in 

equipment to AMSOIL products, 
including gas and diesel cars, trucks, 
semis, welders, forklifts, skid steers, 
cranes and reach lifts. Both companies 
have experienced smooth transitions 

and reductions in downtime.

includes direct performance 
feedback for race-vehicle setup 
and a maintenance-spending focus 

challenging aspects of running a race 

competitors, maintaining the equipment 

building strong relationships through 
communication and helping others is 

sees high-school students opting for 
trades over college and believes it’s 

working as a team.

integrating hobbies like golf into his 

Series and beating his dad in a Super 
Late Model race, but his ultimate goals 

the right track.

“ eep ghting until 
you get where you 

want to be.”
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continue to evolve as new automotive technologies emerge 

and API SQ are heralding another step in the evolution of 

or exceed the updated standards, and AMSOIL Signature 

reformulation that promises to usher in the next generation of 

designed for.

AMSOIL SIGNATURE SERIES 100% SYNTHETIC MOTOR OIL

engineered for enthusiasts seeking maximum protection and 

1

 

MOTOR OIL SPECIALLY 
ENGINEERED FOR  
WHAT YOU DRIVE

®

performance measured on a simple continuum from worst to best? Not quite. Different vehicles 
endure different challenges depending on their design and usage. AMSOIL engineers motor oil 
to target those unique conditions and maximize power, performance and protection.

1

turbo coking test. 

Signature Series Fights Wear
75% more engine protection against 
horsepower loss and wear.A

A Based  on independent  testing  of  AMSOIL  Signature  Series  0W-
20  using the  ASTM  D6891 standard  test. 
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Lower Number = Less Wear
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AMSOIL EXTENDED-LIFE 100% 
SYNTHETIC MOTOR OIL

 between oil changes. 

boosted additive package promotes 
cleanliness and prolonged engine life.

guaranteed protection between 
changes.

 to help 

longer.
• Protects against LSPI.

and API SQ standards.

AMSOIL 100% SYNTHETIC HIGH-
MILEAGE MOTOR OIL

the unique demands of high-mileage 
engines, helping extend the life of 

maintenance.

provides an added boost of detergents 
to clean up sludge and deposits left 
behind from prior use of a lower-

additional wear protection even after 
some wear has occurred. Added seal 
conditioners extend the life of seals 

• Boosted detergent and dispersant 
package.

• Enhanced anti-wear additives.
 

demonstrating its cleaning power 
that helps engines last longer and 
perform better.

and API SQ standards.

AMSOIL 100% SYNTHETIC HYBRID 
MOTOR OIL

Infrequent engine usage and increased 

lubricants not common in traditional 
internal-combustion vehicles. AMSOIL 

a premium upgrade over vehicle-
manufacturer-branded motor oils, 
delivering purpose-built protection for the 

delivering better protection at startup.9

engines.
• Superior sludge and deposit control.
• Enhanced corrosion protection.

builders.

and API SQ standards.

AMSOIL OE 100% SYNTHETIC MOTOR OIL

protection for advanced automotive 

11 than 

 in the 

and API SQ standards.

AMSOIL Z-ROD® 100% SYNTHETIC 
MOTOR OIL

and high-performance vehicles to 
perform on the street and protect during 
storage. It contains high levels of ZDDP 

and other critical engine components. 

Top-tier additives and rust inhibitors 
deliver maximum performance and keep 

corrosion in storage.

• Engineered for classic vehicles.

cams, lifters, rockers and other critical 
components.

• Protects against rust during storage.

AMSOIL 100% SYNTHETIC EUROPEAN 
MOTOR OIL

engineering. AMSOIL matches that 
devotion to precision with lubricants 
designed for the unique demands of 

vehicles. Its precise formulation of 

premium additives deliver exceptional 
engine protection without harming 

• Designed for the unique demands of 

vehicles.
• European formula features precise 

premium additives.
• Exceptional engine protection without 

AMSOIL DOMINATOR® 100% SYNTHETIC 
RACING OIL

high-performance racing applications 
operating on the ragged edge. 

the elevated rpm, high temperatures 
and shock-loading common to racing 
applications. Its robust formulation is lab-
crafted to provide maximum horsepower 

championship-winning race teams.

high-performance engines.

horsepower and torque.

extra protection.

 
Motor Oil. Normal Service – Up to 

9

service. 11
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Outstanding Protection for Two-
Stroke Equipment
Internal-combustion engines require a 

produce maximum power. Two-stroke 

can allow carbon deposits to build up 
in the exhaust port and on the spark 
arrestor screen. Carbon chokes off 

SABER® Fights Carbon
®

and keeps exhaust ports and spark 

and maximum power. In independent 

fewer carbon deposits than a leading 

Convenient Package Sizes

calculating how much oil to add to a 
gas can to achieve the desired mix 

Each bottle size pairs with a particular 
gas-can size to take the guesswork out 
of mixing fuel.

Outstanding Protection for  
Four-Stroke Equipment

engine oils we’ve tested are nothing 
more than re-labeled automotive oils, 

Compared to liquid-cooled automotive 
engines, small engines run hotter; 
operate under constant load; generate 
more oil-damaging contaminants; 

suffer from neglected maintenance; 
and are exposed to dirt, rain, snow and 

tougher on oil than most people think.

AMSOIL 100% Synthetic Small-
Engine Oil

re-badged automotive oil. Instead, 
we designed it from the ground 

can rest assured their engines are 
protected even during periods of 
extended use when there’s no time for 
scheduled maintenance. It’s built to 
solve the problems that plague small 
engines, including wear, power loss, oil 
consumption, harmful carbon deposits 
and stuck rings and valves. It helps 
landscapers, contractors and other 
professionals get more work done and 

TARGET 
LANDSCAPERS
right around the corner, and now is the ideal time to approach potential accounts and start a 

AES ASE ASF SEF
ABC

ATP



Use the appropriate SABER Professional package size with 
the indicated gas can to achieve the mix ratio shown. 

AMSOIL SABER Professional is guaranteed  
for any mix ratio up to 100:1. 

Mixing Guide

1.5-oz.
Pillow Pack

+ = 100:11 GAL.

ATPPK

2.6-oz.
Bottle

+ = 50:1  
(or use half for 100:1)

1 GAL.

ATPTS

3.5-oz.
Bottle

+ = 100:1+ =2.5 GAL.

ATPBA

6.4-oz.
Bottle

+ = 50:1  
(or use half for 100:1)

+ =2.5 GAL.

ATPSF

8-oz.
Bottle

+ 80:1+ 85 GAL. =

ATPBC

12.8-oz.
Bottle

+ = 50:1  
(or use half for 100:1)

+ = 5
(

5 GAL.

ATPTE

More Premium AMSOIL Products for Landscapers
AMSOIL 20W-50 100% Synthetic Hydrostatic Transmission 
Fluid (AHF)
•  Fights wear for smooth, responsive operation.
•  Purpose-built to outperform motor oils.
•  Resists high heat and shear.
•  Maximizes mower speed and responsiveness.

AMSOIL Semi-Synthetic Bar and Chain Oil (ABC)
• Tacky formula clings to metal surfaces better than other oils.
•  Delivers unparalleled lubrication and protection.
•  Anti-wear additives extend the life of bar-and-chain applications.
•  Ideal for chainsaws.

AMSOIL 100% Synthetic Water-Resistant Grease (GWR)
•  Specially
•  Excellent
•  Exceptional protection from corrosion.
•  Outstanding

abusive loads.
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Common Fuel Contaminants

condensation in fuel tanks or 

contamination can lead to corrosion and 
microbial growth.

through unsealed fuel caps or poor fuel-
storage and handling practices. 

Negative Effects of Fuel 
Contamination
Fuel contamination increases wear on fuel 
injectors and other internal components, 
decreases equipment performance and 
leads to more frequent breakdowns 

detection can save contractors time 

contamination include the following:

Dif cult Starts
Engines are tougher to start when 

Reduced Power
Engines lose power and acceleration 

Black or White Smoke
Black or white exhaust smoke can 
indicate improper combustion caused 

Clogged Fuel Filter

leading to poor combustion and  
power loss.

Corroded Fuel-System Components
Corrosion on injectors or tanks is often a 
sign of water contamination.

Preventive Measures

blamed on environmental exposure, 
poor fuel-handling practices or 
degradation of the fuel itself. Taking 
steps to prevent fuel contamination is 
crucial for keeping excavators and other 
off-road equipment on the job.

Use High-Quality Fuel
Purchase fuel from reputable suppliers. 

contain impurities that affect engine 
performance and life.

Store Fuel Properly
Store fuel in airtight, clean, weather-

storage tanks and inspect for leaks or 
water ingress.

PREVENT FUEL-CONTAMINATION 
ISSUES IN EXCAVATORS
Keeping equipment operating on the jobsite is vital for maintaining a successful business, but 
fuel contamination presents a common problem for excavators and other off-road equipment that 
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AMSOIL Diesel Injector Clean (ADF)
• Cleans
• Lubricates pumps and injectors to reduce wear.
• Protects
• Combats
• Extends
• Improves
• Restores power and torque.
• Reduces smoke and emissions.
• Helps
• Reduces downtime and maintenance costs.
• Safe for use in all diesel fuels, including biodiesel.

OAI Diesel Fuel 
Contamination Test 
(KIT10)
The OAI Diesel Fuel 
Contamination Test 
Kit tests for water, 
sediments and aerobic 
bacteria. Includes 

pre-paid shipping 
label, sample form and 
instructions.

Drain Water Traps

equipped with water separators. 
It’s important to drain these traps to 
prevent water buildup.

Change Fuel Filters

from reaching the injectors.

Inspect the Fuel System

Test Fuel

Use High-Quality Fuel Additives
Fuel additives designed to manage water and prevent oxidation can 

•
•
•
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Jason & Julianne 
Wynne 
Ohio 

DIRECT JOBBERS 
TITANIUM CUP (LEVEL 3) 

FIRST 
Total Organization 

THIRD 

FIRST 

Dave M. Mann 
Michigan 

DIRECT JOBBER 
TITANIUM CUP (LEVEL 4) 

SECOND 
Total Organization 

FIRST 

SIXTH 

Joseph & Curri 
Seifert 
Ohio 

DIRECT JOBBERS 
TITANIUM CUP (LEVEL 3) 

THIRD 
Total Organization 

SECOND 

FOURTH 

Justin Peszko 
North Carolina 

DIRECT JOBBER 
DIAMOND CUP (LEVEL 5) 

SEVENTH 
Total Organization 

SEVENTH 

Leonard & Marcie 
Pearson 
Washington 

DIRECT JOBBERS 
DIAMOND CUP (LEVEL 4) 

EIGHTH 
Total Organization

George & Shirley 
Douglas 
Tennessee 

DIRECT JOBBERS 
DIAMOND CUP (LEVEL 5) 

NINTH 
Total Organization

David B. Richardson 
Ohio 

DIRECT JOBBER 
DIAMOND CUP (LEVEL 3) 

FIRST 
Commercial Account Sales

Payton Zierolf 
Wyoming 

DIRECT JOBBER 
TITANIUM CUP (LEVEL 5) 

SECOND 
Commercial Account Sales

Scott McAdoo 
Maryland 

DIRECT JOBBER 
DIAMOND CUP (LEVEL 2) 

THIRD 
Commercial Account Sales

Vincent & Patricia-
Jean Hyde 
Wisconsin 

DIRECT JOBBERS 
GOLD CUP (LEVEL 5) 

EIGHTH 
Commercial Account Sales

Ray & Kathy Yaeger 
Wisconsin 

DIRECT JOBBERS 
TITANIUM CUP (LEVEL 1) 

FIRST 

Jeremy & Krista 
Heen 
North Dakota 

DIRECT JOBBERS 
DIAMOND CUP (LEVEL 4) 

THIRD 

Daniel & Judy 
Watson 
Florida 

DIRECT JOBBERS 
DIAMOND CUP (LEVEL 5) 

SEVENTH 

Greg & Joan Ann 
Desrosiers 
Alberta 

DIRECT JOBBERS 
TITANIUM CUP (LEVEL 1) 

EIGHTH 

Ted Long 
Texas 

DIRECT JOBBER 
DIAMOND CUP (LEVEL 4) 

NINTH 

HALL OF FAME

MONTHLY LEADERSMONTHLY LEADERS
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HALL OF FAME

Bill & Donna Durand 
Wisconsin 

DIRECT JOBBERS 
TITANIUM CUP (LEVEL 2) 

FOURTH 
Total Organization 

SIXTH 

Tom & Sheila Shalin 
Kansas 

DIRECT JOBBERS 
TITANIUM CUP (LEVEL 1) 

FIFTH 
Total Organization 

FIFTH 

EIGHTH 

Sandi Bell 
Ohio 

DIRECT JOBBER 
TITANIUM CUP (LEVEL 2) 

SIXTH 
Total Organization 

FOURTH 

FIFTH 

Ches & Natasha Cain 
South Dakota 

DIRECT JOBBERS 
DIAMOND CUP (LEVEL 5) 

TENTH 
Total Organization 

EIGHTH 

Marcus & Amy 
Bradley 
Ohio 

DIRECT JOBBERS 
DIAMOND CUP (LEVEL 5) 

NINTH 

THIRD 

Eben Rockmaker 
Nevada 

DIRECT JOBBER 
DIAMOND CUP (LEVEL 4) 

TENTH 

Karen & Joe Romeo 
New Jersey 

DIRECT JOBBERS 
PLATINUM CUP (LEVEL 2) 

FIFTH 
Commercial Account Sales

Jim Ault 
Ohio 

DIRECT JOBBER 
TITANIUM CUP (LEVEL 1) 

SIXTH 
Commercial Account Sales

Lee Stouse 
Michigan 

DIRECT JOBBER 
PLATINUM CUP (LEVEL 4) 

SEVENTH 
Commercial Account Sales

Walter & Sineva 
Perera 
Ontario 

DIRECT JOBBERS 
DIAMOND CUP (LEVEL 4) 

FOURTH 

James E. Gates 
Florida 

DIRECT JOBBER 
PLATINUM CUP (LEVEL 5) 

FIFTH 

John & Dianne 
Moldowan 
Alberta 

DIRECT JOBBERS 
DIAMOND CUP (LEVEL 5) 

SIXTH 

Andriy Dyachuk 
Pennsylvania 

DIRECT JOBBER 
PLATINUM CUP (LEVEL 2) 

TENTH 

Alexander R. Palmeri 
Illinois 

DIRECT JOBBER 
DIAMOND CUP (LEVEL 2) 

SECOND 

HALL OF FAME

Will Mangan 
Pennsylvania 

DIRECT JOBBER 
DIAMOND CUP (LEVEL 4) 

SEVENTH 

DECEMBER



Steffan & Allison 
Peszko 
North Carolina 

DIRECT JOBBERS 
DIAMOND CUP (LEVEL 3) 

NINTH 

Karen Zurheide 
New Hampshire 

DIRECT JOBBER 
DIAMOND CUP (LEVEL 3) 

TENTH 

MONTHLY LEADERSMONTHLY LEADERS

HIGHER LEVELS OF RECOGNITIONHIGHER LEVELS OF RECOGNITION

Todd Bennett 
New Jersey 

DIRECT JOBBER 
SILVER CUP (LEVEL 4)

Sponsors: 
Francis & Barbara 
Morgan

Direct Jobber: 
Wanda Shirk
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Noah Swarey 
Tennessee 

DIRECT JOBBER 
SILVER CUP (LEVEL 1)

Sponsor: 
Greg N. Wilson

Direct Jobber: 
Patricia A. Reid

Adam Mailloux & 
Michelle Mantler 
Ontario 

DIRECT JOBBERS 
SILVER CUP (LEVEL 1)

Sponsors: 
Kenneth & Carmina 
George

Direct Jobbers: 
Kenneth & Carmina 
George



• Eligible to be assigned buying P.C.s
and online/catalog customers

• Earn sales-achievement cash
rewards

• Appear on the AMSOIL Dealer 
Locator

• Eligible to be 
assigned new Dealers

• Eligible to be
assigned retail
accounts

• Eligible to be assigned 
commercial accounts

How to Get • Complete Customer Basic Training
•

customers annually OR
•

customers annually and meet 
one of the following alternative

• Have been a Dealer for less 
than 2 years 

• Have 24 or more active 
buying customers 

• Have more than $10,000 in
personal purchases plus
5 or more active buying
customers

• Complete Sponsor 
Basic Training

•
• Sponsor 1 Dealer

• Complete Retail 
Basic Training

• Be Customer 

• Register 1 retail 
account

• Complete Commercial
Basic Training

•
• Register 1 commercial

account

How to 
Maintain customers registered within the 

past 12 months

• Have at least one

registered within the 
past 12 months

• Have at least one new 

registered within the
past 12 months

• Have at least one new 

account registered within
the past 12 months

Getting Certi ed Helps You...

• Develop

• Build

• Reach

maximizing earnings.
PROFIT TIER SCHEDULE

Pro t 
Tier

Min. Total Monthly 
Team Sales

Tier 1 –

Tier 2

Tier 3

Tier 4

• Minimum $500 personal sales 
required to qualify for Tier 2, 3 
or  pro ts.

• Must be Customer Certi ed to 
earn Tier  pro ts.
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C E N T E R L I N E S  A N D  U P D A T E SC E N T E R L I N E S  A N D  U P D A T E SC E N T E R L I N E S  A N D  U P D A T E S

March Closeout

Time. Online orders that don’t require manual processing 

orders received after these times will be processed for the 

Price Adjustment on Limited Products Effective 
April 1
We are implementing a minimal price adjustment on select 

 
Most products are unaffected. 

Why are We Adjusting Prices?

opportunities requires adjusting prices to ensure we are 

examination of AMSOIL product pricing vs. competing 
alternative products has been conducted to ensure our 
products are aligned with market expectations and these 

Which Products are Affected?

Accessing Updated Pricing
Updated pricing information is available in the Pricing Lookup 
in the Dealer and Account Zones. To access pricing effective 

and include a Wholesale Price List in the March Service Line. 

New Oil Analyzers All-In-One Kit

needed to pull used oil samples in a convenient all-in-one kit. Kit 

who haven’t purchased the vacuum pump or sample tubing. Three 

component three times for better trending of wear patterns. This kit can 
 

NOTE:

OAI All-In-One Oil Analysis Kit

U.S. PRICING
    U.S. U.S. U.S. U.S. Tier 1 Tier 2 Tier 3 Tier 4 Legacy
Stock   Description  hsl. P.C. MSRP Catalog Pro t Pro t Pro t Pro t Plan CCs

CAN. PRICING
    Can. Can. Can. Tier 1 Tier 2 Tier 3 Tier 4 Legacy
Stock   Description  hsl. P.C. MSRP Pro t Pro t Pro t Pro t Plan CCs



AMSOIL COMMERCIAL-GRADE TRACTOR 
HYDRAULIC/TRANSMISSION OIL (TCGSB)

•  Formulated with greater 

for excellent protection and 
performance.

• Anti-wear additives protect 
gears and other components 

pump and valve life. 
•  Recommended for a range 

of applications, helping 

reduce misapplication. 
•  Friction-modi er additives promote 

consistent clutch operation, reduced chatter 
and smooth operation. 

•  Anti-foam additives help control fade and 
reduce sponginess. 

•  Resists oxidation at high temperatures for long 
oil and component life. 

•  Conditions seals and hoses to help prevent leaks.

Commercial-Grade Oils 
for the Commercial Market

•

AMSOIL COMMERCIAL-GRADE DIESEL OIL (SBDT, SBDF)

•  Advanced 
•  2X better wear protection.1
•  Meets
•  Improved heat and oxidation resistance.
•  Helps
•  Flows
•  Reduced oil consumption.
• Available
1

case representation.

AMSOIL COMMERCIAL-GRADE HYDRAULIC OIL  
(HCG32, HCG46, HCG68) 

•  High-performance 

with conventional base 

additives. 
•  Provides strong wear 

protection to protect 
pumps and motors.

•  Resists corrosion for 
long component life.

•  Fights sludge to help 

solenoids and other components.
•  Provides

and life.
•  Resists foam to guard against cavitation and promote 

•  Available

and value for commercial customers, while helping Dealers compete against 
lower-priced conventional products in the commercial market, win new commercial 
accounts and increase sales to existing commercial accounts.

anangeg  

titives promototee
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Last October, we launched 
improvements to the AMSOIL Installer 
Program. In just a short time, we’re 
seeing big results. Sales are growing, 
customers are migrating to larger 
package sizes and new-customer 
acquisition and opening order sizes are 
increasing. We’re also seeing share-of-

fuel additives and the new AMSOIL 

compete in this target market.

Installers are a valuable and integral 

continues to rise, the age of the car parc 
increases and fewer people choose to 
do their own maintenance.

When we think about installers, our mind 

is, most installers are independent and 
own one or two locations. According 

as independent and not franchised, 

two locations. This is great news for 
AMSOIL. This is our target market and 

season, it’s important to understand 
the changes we made to the Installer 

the overall value proposition for 
installer accounts. When we launched 
the program, we divulged the vast 
research that went into creating our 
value proposition. This has since been 

and organizations. 

First, we changed the conversation 

to the value-proposition conversation. 
Most full-service garages will perform 

reach the new discount threshold in the 
Installer Program, installers must com-

part of their overall business to gain 

lower threshold than our competition. 
We designed a helpful oil-change cal-
culator that can be found in the Dealer 
Zone.

As part of our pain-free logistics, the 
discount threshold was changed from 

commitment level of one oil change per 

competitive for accounts that are all-in 
with AMSOIL. We also brought back 
the number-one asked-for item, co-op 

discount level now receive co-op credit 

Another big part of our value proposition 
is offering a full and expansive product 
and package selection. We know 

additives, but multiple levels within a 

service multiple customer price points 
and demands. AMSOIL now offers 

is conventional lubricants, which is a 

our expansive portfolio, AMSOIL can 

Our increased product offering and 
pain-free logistics lead us to increased 

car count and sales per ticket were 
number one on installers’ list of goals. 
We have the products and the reputa-
tion to bring in high-value customers 
and allow for higher service prices. Our 
competitive pricing means increased 
margins for accounts.

proposition is personalized marketing 
support and our status as a brand in 
demand. We must work to understand 

AMSOIL customer. Our most successful 
accounts share the same passion for 

to do what’s best for their customers, 
and that is installing the best product: 
AMSOIL.  

are the last piece of the puzzle. You are 

their customers. While other oil vendors 

there when our competitors are not. 

what it takes to be successful in this 

I N S I G H T  O N  S A L E S

Jamie Prochnow  |  

Installer Program changes 
showing early success
It’s been six months since we launched our updated 
installer value proposition. 
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AMSOIL SALES PROCESS - STEP THREE  -  DISCOVER NEEDS

Follow the Sales Process
The AMSOIL sales process provides a clear roadmap for pursuing commercial, 
installer and retail business. Follow these six steps to be more successful at 
landing commercial, installer and retail accounts:

Discover Needs
to discover what the business needs in order to make appropriate 
AMSOIL recommendations.

Use these tools in the Dealer Zone as you go through the AMSOIL sales process:

The Commercial or Retail Questionnaire (available in the Dealer Zone) 
can help you navigate this part of the sales process.



 

PAID
AMSOIL

CHANGE SERVICE REQUESTED

F i l t r a t i o n  S o l u t i o n s

ISO 9001/ISO 14001 REGISTERED

Post-Consumer Fiber

• • Printed in the USA AMSOIL.com

 

OUTSTANDING PROTECTION FOR  
DUAL-CLUTCH TRANSMISSIONS

fast, smooth shifting and helping extend the life of dual-clutch transmissions. We’ve 

• Protects Delivers fast, smooth, quiet shifts.
• Superior extreme-temperature performance.
• Protects
•• SuS perior

The summer landscaping season is coming up quickly. Now is a  
great time to visit landscape accounts and prospects to discuss  
their lubrication needs for the coming season.
my.AMSOIL.com


